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Vlachvei, A and K. QOustapassidis (2000). «Factors affecting Competition in Greek
food industries»., Proceedings of 70t European Association of Agricultural
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III. EHATTEAMATIKH KAI AIAAKTIKH EMIIEIPIA

L1 EHATTEAMATIKH EMIIEIPIA
Amo 1-2-1997 éo¢  «kEKKOKKIZETHPIA HPAKAEIAX A.E.» oto Tunuo IloAncesov kot

31-10-2001 E&ayoydv
Amo 1-9-1995 éo¢  «kEKKOKKIZETHPIA HPAKAEIAY A.E.», oto Tpuqua I[Moinceov kot
29-2-1996 E&ayoydv

Amo 1-10-1992
émg 28-2-1995:

«EKKOKKIXTHPIA HPAKAEIAYX A.E.», 6to Tunua Twwaov kot
[TototucoH EAEyyov

1.2 EPEYNHTIKH APAYXTHPIOTHTA

2011-2013 «APXIMHAHZ III «Emyelpnuotikéc otpoatnyikés, doun Kol omodoTikOTnTo
TOV LETATOMTIKOV YEMPYIK®V ETLYEPNCEMV TPOPILLMV KO TOTMOV

4-2008 ¢wg «Hapdyovieg mov emnpedlovv TNV  AVIOYOVICTIKOTNTO TOV YEOPYIKOV

4-2010 EMYEPNOEDV TPOPIU®V Kot TOTOV otV EAAGSo» epeuvnTicd mpdypappo Tov
g101Kov Aoyaprocpod Kovovriov kot Epevvog tov ATEI @socarovikng

3-2004 ¢ Yroépyo: «llepipeperakn Avrayoviotikotnta, Kowvotopio kot Tleprpepetokn

8-2006 [ToMtwn» tov €pyov «Apywunong: Evioyvon tov gpeuvntikdv opddwv tov
TEI A. Makedoviag» tov IIpoypaupatog EITEAEK tov I KUIT.E.

2003-2007 Evponaixo npdypappa TEMPUS-TACIS CD JEP-24244-2003 o€ cuvepyacio
Me 10 Kpatikd [Havemompio Kiéfov-Tapdg Zepoévio, Kiefo, Ovkpavia,

10-2005 éog  «EvBdappovon emyelpnUoTiK@®V OpACE®Y, KOLWVOTOUK®OV E£QOPUOYOV Kol

8-2007 poOnuatov eTAoyng eortnTav Kot 6movdastdvy oto [Hapdpmmua Kaotopidg
tov TEI Avting Maxkedoviag.

1-1999 ¢ Aevponaikd mpoypoppo FAIR PL98-4404  «Quality Strategies and

12-2000 producers’s Organization in the European Agro-food Sector» (og cuvepyaocia
pe to Ildvrero Iavemotuio

6-1996 ¢oc  'Epyov E329 «Teyvoroyia, Aopn Ayopds, Méyebog Emyeipnoewv ko

6-1998 Buounyaviey TloAtikn» (ITENNEA9S ITTET oe ovvepyacia pe 1o Kévrpo
"‘Epgvvag AZOEE tov Owovopuko? [avemomuiov AGnvov ).

1-1994 éwc «H Enidpaomn mapaydviov aviayoviopol, amrodoTikoTnTos, XPNUatoddTnong

12-1995 kot Mmanagement oto Pabud emtvyiog TOV YEOPYIKOV GLVETOPICUOV Kol

dAA@V emryelpnoemv TG Propnyoviog Tpoeipmy. Xvykpicelg Kot TpoTeEVOUEVQ
pétpa mohtikney (IIENNEA, 1991, 1540)

III.3 AYTOAYNAMH AIAAKTIKH EMITIEIPIA XE AEI

Amd 3-2009 émg

onuepa

Am6 10-2012 émg

onuepa

Am6 10-2012 g

onuepa

METAINTYXIAKO EMNITIEAO

«MetamToylokod mpoypappo otn Awiknoen Emyeaipnocovy MBA

Tunpotog AeBvoivg Epumopiov, TET Avtikng Makedoviog

Awookaiio Mabnudatov: «IIpoympnuévn Oswpioc MapKreTvyK
«Aoiknon Avlpomvav [Topwvy»

Meroantouoko npdypoppo MA “Public Relations and Marketing

with new technologies” Tunuotog Aiebvotg Epmopiov TEI Avtikng

Moaxedoviag

Awackario Mabnuatoc: «Marketing Management»

MPONTYXIAKO EIIMEAO

KoOnynrtpre Mapketivyk tov Tpnqpatog Awebvovg Epmopiov
Hopdaptnpo Kaotoprdg tov TEI Avtikiic Makedoviag

Awaokorio teov padnudtov: «Mapketvyk», «Aebvég Mdapketivyin,
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A6 17-8-2007 éac
10-2012

An6 2002 £og 16-
8-2007

TovAog 2005

2004-2005

2004

2001

1995 -2000

1995-1996

«Awoiknon Olkrg Iowdtntog», «Atwoiknon Awebvav Metapopdv-
Logistics»

Avaminpotpre Kadnyqrpue Mdapketivyk tov Tppotog Awgdvoug
Epmnopiov Mapaptnpa Kastopras tov TEI Avtikic Mokedoviag
Awaokorio teov padnudtov: «MAapketvyk», «Aebvég Mdapketivyion,
«Zegpvapilo Tekeropoitwvy «EmifAleyn TTuyloKdv Epyaciov

Enikovpog Kabnyntpio Mépketivyk tov Tunpatog Aebvotg Epmopiov
[Moapdptnua Kaotopidg tov TEI Avtikng Makedoviog

Awaokorio teov padnudtov: «MAapketvyky, «Aebvég Mdapketivyion,
«Xepvaplo Teleropoitwvy, «Xovopko-Aavikd EUTOPLOY,
«Tvmomoinon  efayoyikdv  mpoidoviovy, «Ermifieyn  mruoylokdv
EPYACIDOVY»

Department of International Finance, Kiev National University of
Taras Shevchenko, Ukraine — Emokéntmg Kabnyntig oto Kpatiko
[Moavemomuo KiéBov-Tapdag Xefoévio, Kiefo, Ovkpavia, ota mlaicia
tov gvponaikol wpoypaupatog TEMPUS-TACIS CD JEP-24244-2003
«EU Standards in Teaching International Tourism Economics».
Awackalio Tov pabnuatog: «Advertising and Publicity in Tourism» 30
DOPES

Xto Apwototéhero  IMovemommo Ocgocarovikng — Tunua
Owovopkov Emotuov og 0éon Enikovpov Kabnynt| ocdppwva pe 1o
ITA 407/80.

AwvackoAiio  teov  podnudtov:«Zovetouplotiky  Owovopukn» kot
«Blropnyovikr Avamtoény»

Y10 Iovemomiuo Makedoviog - Tunua Awbvov Evpomaikdov,
Owovopkov kot [Tomtikov Emotuov og 8éon Aéktopa (ITA 407/80).
AwaockoAio Tov padnpatoc: «Blopnyoavikn Owovopukn kou [ToAttikn»
Y10 MMavemotmo Oeocariog -Tunua [N'eomoviag Povtikng Kot Zoikng
[Mopaywyne oe Pabuida Aéktopa  (I1.A.407/80) AwackoMa Tov
nobnuatoc: «Apyés I'ewpywng Owovopiog kot Opydvoon Newpywmv
Emyeipnoewv»

Y10 T.E.L. Oecocarovikng, (TEIO®) Tunua Gvtikng [Hopaywyns yua
dwaockaAio Tov padnuatov: «Opydvoon kat Atoiknon ['eopywodv
Emyepnocsovy» , «l'eopyucol Zuvetapiopoi»

Y10 T.E.I Ogocarovikng (TEIO®) Tunuo Aroiknong 'ewpyikav
Expetairedoewv yia ) d1dackoiio Tov pabnquotog: «ewpyucol
YVVETAPIGLOD

I11.4 AIOIKHTIKH EMIIEIPIA

Amo 11-2009 éwg
5-2013

Kot

am6 3-2007 émg
8-2008

Amo 1-9-2004 émg
28-3-2007

Am6 10/2010 émg

onuepa

[poictapévn tov Tuqpotog Aebvotg Epmopiov IMapdpmuo Kactopidg
tov TEI Avtikng Maxedoviag

Avaminpotpia  Ilpoioctapévn tov  Tunuotog Awbvotg Epmopiov
Mopapmpa Kactopiig tov TEI Avtikng Maxkedoviag

Avaminpotpia Atevfovipia oto «MeTomTUYLOKO TPOYpOUNO 0T
Awiknon Emygipioceovy MBA Tunquotog Aebvovg Epmopiov, TEI
Avtikng Makedoviag oe cuvepyasia pe to [avemotiuio tov Tepvomor
g Ovkpaviog
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Am6 10/2013 AtevBHvtpro oto Aretpnpatikd Ipoéypoppo METOATUYLOKAOV 6TOVIDV
MA “Public Relations and Marketing with new technologies” tov TEI
Avtikng Makedoviog

Empiémovca kadnynpro 6T TOPUKATO PETUTTUYLOKES EPYOOIES:

e Siomos Christos, 2010. «<Human capital and firm structure influences on performance
of Greek manufacturing firms — an empirical analysis»

e Andreadi Eleftheria, 2010. « Cooperative Banking — structure, conduct and
performance»

e Tsopa Evgenia, 2010. « Coorporate philanthropy and firm financial performance — an
empirical analysis».

e Tsakyrianidou Efthimia, 2011 “Branding in Greek wine firms in North Greece”

e Mopdtowov Katepiva, 2012 To diAAnpa petad Aweruong kot [IpowOntikdv
evepyeldv o€ mepiodo owovokng kpiong- H mepintmon g EAAnviknig Bropunyaviog
Tpopipwv

o  Kditowog Ztépytog, 2012. Zrpatnyucés MApPKETIVYK YOUVOTTOMTIKAOV EMLYELPNGEDV

o Aalpt Mopk 2013 H ermidpoon tov yOpOKINPIOTIKOV TNG EMXEIPNONG Kot NG
vrdpyovoag eumelpiog oto O1Ebvi] TPOCAVATOAIGUO TOV EAAMNVIKOV LETOTOUTIKOV
EMYEPNCEDV- EUTEIPIKT] AVAALOT

o Tlixog Nwodioog 2012 H  ednviky  Buopnyavie kot Metonoinon:
XPNUOTOOIKOVOIKY]  OVOAVOT] HETOmOMTIKOV emyelpnoewv [lepipépetog Avtikng
Maoaxkedoviag.

o TlovAdmovroc Avdpéag 2013 To piypoa pdpketivyk tov [eppovikeov Etoipudv
avtokwvitov otnv EAAGSa: H mepintwon BMW kar AUDI

e Noaolormodrov 'empyio 2013 Employer Branding

o Xoatlomoviov Mapia 2014 Tlapaxivnion & Ikavomoinon Epyalopévev oe mepiodo
owovokng kpiong. Mehétn nepintmong: H Ieprpeperokn Evomra I'pefevarv

LS ENATTEAMATIKEY EHNIXTHMONIKEY XXEYEIX

M£hog TG EMOTNHOVIKIG EMTPOTNS TOV TOPUKAT® eBVOV cuvedpimv:
“International Conference of Applied Economics” 2008-2014

“International Conference on Contemporary Marketing Issues, 2012 -2014

“ International Conference on Marketing Studies”, 2013

3" International Conference on Strategic Innovative Marketing, 2014

Guest Editor 6to mapakdTo d1£0vi] EMGTNROVIKG TEPLOGIKA:

“Journal of International Trade Law and Policy”, Vol.8 (3), 2009

“International Journal of Computational Economics and Econometrics”, Vol.1(2), 2009
International Journal of Computational Economics and Econometrics”, 2013-2014
“International Journal of Financial Economics and Econometrics” Vol. 1(1), 2009

Kputiig 6to mapokdtm d1e0vi] emoTtnpRoviKa TEPLOOIKA:

Journal of European Economy, 2011-2013

Agricultural Economics Review, 2013

Agricultural and Food Economics (AFE), 2013

International Journal of Computational Economics and Econometrics 2013-14
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Mé£Log TOV TOPUIKATO ETIGTNUOVIKAOV EVOGEMV KOl GVAAOY®V:
I'eoteyvikod EmpeAnmpiov EAAGS0g

"Evoong 'eopyootkovopordywv EAAGSag kot Evpdnng (EAAE),
Etaupeiag Aypotikng Owovopiag (ETAT'PO)

MéLog 6TIC TOPUKAT® EMTPOTES:

Mélog ¢ emtponn|g ecmTEPIKNG a&loAdynong tov Tunuatog Atebvoic Epmopiov

MéLoc¢ g emTpomnc avapdpemong tov Ilpoypdppatoc cmovddv

Mélog g emtponn|g diaxeipiong Tov [poypdupatog Metantuylok®v Xrovddv oty
Awoiknon Emyeprioeov (MBA) tov Tufpatog AteBvoig Epmopiov kot tov [avemotnuiov
tov Ternopol- Ukraine

A&oloynmig nETOTTTUVYLOK®OV VToTPpoPLOV IKY
ota mhaictla Tov Tpoypaupatoc: «IIpodypappa vrotpoeidv LK.Y. pe diadikacio
e€atopukevpévng aglohdynong - oplovria Tpdasn» yio 1o axadnpaiko étog 2012-2013.

I111.6 ETEPOANA®OPEYX (smioyn)

H epyocio : Oustapassidis, K., Vlachvei, A. and Notta O. (2000) “Efficiency and Market
Power in Greek Food Industries” American Journal of Agricultural Economics, Vol.82
(August), 623-629, éyet TIg TAPAKATO OVAPOPEG:

1. Sun, S. (2014). Foreign Entry and Firm Advertising Intensity: Evidence from
China. Review of Industrial Organization, 45, (1), 79-97.

2. Rezitis, A. N. & Kalantzi M.A. (2013), “Measuring the degree of market power in
the Greek manufacturing industry”, International Review of Applied
Economics, Vol. 27, (3), 339-359.

3. Digal, Larry N.(2011) ‘Market Power Analysis: The Case of Poultry Industry in
the Philippines', Journal of International Food & Agribusiness Marketing, 23:
1,5-31

4. Rezitis, Anthony N. and Kalantzi, Maria A., Investigating Market Structure of the
Greek Manufacturing Industry: A Hall-Roeger Approach (June 6, 2011). Atlantic
Economic Journal, Available at SSRN: http://ssrn.com/abstract=1858628

5. Gu-Shin Tung, Ching-Yi Lin and Chih-Yuan Wang (2010)The market structure,
conduct and performance paradigm re-applied to the international tourist hotel
industry African Journal of Business Management Vol. 4(6), pp. 1116-1125,
June 2010.

6. Chang-Yang Lee and Ishtiag P. Mahmood (2009) Inter-industry differences in
profitability: the legacy of the structure—efficiency debate revisited, Industrial
and Corporate Change, 18(3): 351-380 - Oxford Univ Press

7. Konstantinidis, Christos, (2009), "The Competitiveness of the Greek Meat Processing
Enterprises." 113th EAAE Seminar, Chania, Crete, Greece. 2009.
http://ageconsearch.umn.edu/bitstream/58078/2/Konstantinidis.pdf

8. H.Dudu and Y. Kilicaslan (2009) Concentration, Profitability and (In)Efficiency
in Large Scale Firms in Jeong-Dong Lee and Almas Heshmati (eds) “Productivity,
Efficiency, and Economic Growth in the Asia-Pacific Region” Physica-Verlag HD

9. Emilio Galdeano-Gémez (2007) Does an Endogenous Relationship Exist between
Environmental and Economic Performance? A Resource-Based View on the
Horticultural Sector, Environmental and Resource Economics, July 2007

10. Jayatilake J.C. Rohan (2006). “The estimation of technical efficiency of tea
manufacturing firms in Sri Lanka: a stochastic frontier analysis” Annual
Research Journal of SLSAJ, Issue 6.
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11

12.

13.

14.

15.

16.

17.

. Notta, O. and Oustapassidis, K. (2001) “Profitability and Media Advertising in

Greek Food Manufacturing Industries” Review of Industrial Organization,
Vol.18 pp.115-126.

Lee, C.Y. (2002) “Advertising its determinants and market structure” Review of
Industrial Organization, Vol.21, pp.89-101.

lakovidou O. (2002)Women's agrotourist cooperatives in Greece: Key elements
for their successful coperation Journal of Rural Cooperation, 30 (1), pp. 13-24
Galnenao Emilio Gomez (2002).“Competitivad de las cooperatives
Hortofruticolas: analisis del impacto economico de las acciones de calidad y
medioambientales en las opfth andaluzas” CIRIEC-Espana No0.41/2002, pp.53-83.
Klaus Drescher and Christoph Weiss (2001) Working Paper EWP0104. Dept of
Food Economics, University of Kiel, September 2001.

Julia Koerner and Christoph Weiss (2001) Working Paper EWP0101. Dept of
Food Economics, University of Kiel, January 2001

Hasan Dudu and Yilmaz Kilicaslan “Concentration, Profitability and
(In)Efficiency in Large Scale Firms” Working Paper 1120, Middle East Technical
University, Turkey.

H epyacia: Vlachvei, A., Notta, O. and Ananiadis, I. (2009) “Does advertising Matters? An

application to the Greek wine industry” British Food Journal, Vol.111(7), pp.686-698 &yet
TIC TOPOKATO AVOPOPES:

1.

Evgenia Bitsani & Androniki Kavoura (2012), “Connecting Oenological and
gastronomical tourisms at the Wine Roads, Veneto, Italy, for the promotion and
development of agrotourism”, Journal of Vacation Marketing , 18, 301-312.
Carrie Heilman, Prof. Kyryl Lakishyk, Prof. Sonja Radas, (2011) "AN
EMPIRICAL INVESTIGATION OF IN-STORE SAMPLING PROMOTIONS",
British Food Journal, Vol. 113 Iss: 10

H epyacio: Notta, O. and Vlachvei, A (2007) . “Performance of cooperatives and investor-

owned firms: the case of the Greek Dairy Industry”, in “Vertical Markets and Cooperative
Hierarchies — The role of cooperatives in the Agri-food Industry” K. Karantininis & J.
Nilsson (eds), Springer Academic Publishers, 2006, pp. 277-287, ISBN 978-1-4020-4072-6,
€XEL TIC TOPOKATO OVOPOPEG:

1.

Kalogeras, N., Pennings, J. M.E., Benos, T. and Doumpos, M. (2013), Which
Cooperative Ownership Model Performs Better? A Financial-Decision Aid
Approach. Agribusiness, 29: 80-95. doi: 10.1002/agr.21323

Franken, Jason RV, and Michael L. Cook, (2013), "Informing Measurement of
Cooperative Performance.” Selected Paper prepared for presentation at the
International Conferences on Economics and Management of Networks — EMNet,
Agadir, Morocco, November 21-23, 2013.

Deng, W., & Hendrikse, G. (2013). Product Diversification of Cooperatives and
Corporations Evidence from the Netherlands, Economics and Management of
Networks Conference (EMNet 2013) Selected Paper prepared for presentation at
the International Conferences on Economics and Management of Networks —
EMNet, Agadir, Morocco, November 21-23, 2013.

. Rafat Soboh, Alfons Oude Lansink, Gerard Giesen and Gert van Dijk (2012)

Efficiency of Cooperatives and Investor Owned Firms Revisited, Journal of
Agricultural Economics, Vol. 63, issue 1:142-157

. Rafat Soboh, Alfons Oude Lansink, Gerard Giesen and Gert van Dijk (2009)

Performance Measurement of the Agricultural Marketing Cooperatives: The Gap
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between Theory and Practice, Applied Economics Perspectives and Policy, Vol.
31 (3): 446-469

6. P. Liargovas & K.Skandalis (2008) FACTORS AFFECTING FIRMS’
FINANCIAL PERFORMANCE: THE CASE OF GREECE Working Paper #2008-
12, http://econpapers.repec.org/paper/uopwpaper/ January 2008

7. Bsc, N. D. (2008). Harvesting Ireland’s Herbal Assets: The Role Of Co-
Operatives (Doctoral dissertation, National University of Ireland).

H epyaoia: Vlachvei, A., and Oustapassidis, K. (1998). “Advertising, Concentration and
Profitability and the Greek Food Manufacturing Industries”, Agricultural Economics, Vol.
18, 191-198. éyet Tic mopaKATO AVOPOPES:

1. Chih-Kai Chen (2012) Application of hierarchical linear modeling on structure and
performance in culture industry, Journal of Statistics and Management Systems
Vol. 15, Iss. 4-5.

2. Gu-Shin Tungl, Ching-Yi Lin2 and Chih-Yuan Wang (2010)The market structure,
conduct and performance paradigm re-applied to the international tourist hotel
industry African Journal of Business Management vol. 4(6), pp. 1116-1125, June 2010

3. Yu-Ter Wang (2006) “Product Differentiation and the export subsidy dispute”.
Applied Economics Letters, Vol. 13, pp.943-945.

4. Spanos, Y., Zaralis, G. and Lioukas, S. (2004) “Strategy and Industry effects on
profitability: evidence from Greece” Strategic Management Journal, Vol.25,
pp.139-165.

5. lakovidou O. (2002)Women's agrotourist cooperatives in Greece: Key elements for
their successful coperation Journal of Rural Cooperation, 30 (1), pp. 13-24.

6. Galdeano Comez and Cespedes Lorente (2004) “The effects of quality
environmental Investment of Horticultural Firm’s competitiveness” Canadian
Journal of Agricultural Economics, Vol. 52(3) pp. 371-386.

7. Mavrommati, A. and Papadopoulos, A. (2005) “Measuring advertising intensity and
intangible capital in the Greek food industry”. Applied Economics, Vol. 37,
pp.1777-1787.

8. Marcelo Racente (2006) The determinants of advertising intensity in the Brazilian
manufacturing industry: an econometric study, Nova Economia, 16, 407-422

H epyacio Oustapassidis, K. and Vlachvei, A. (1999) “Profitability and Product
Differentiation in Greek Food Industries” Applied Economics, Vol.31, 1293-1298. éye1 tig
TOPOKATO OVOPOPES:

1. Adam Lingreen and Martin Hingley (2010) Market Orientation: Transforming Food and
Agribusiness Around the Customer, Gower publishing Company, MPG Group, UK

2. Kuo-Liang Wang, Shu-Ching Wang (2008) Profitability, concentration, imports and
exports: the case of Taiwan's midstream petrochemical industries, Applied Economics
,Vol. 40 (11) 1457-1453

3. Recente Marcelo (2005).”The determinants of the Advertising Intensity in the Brazilian
Manufacturing Industry: an Econometric Study” Working Paper No0.007/2005. Serie
Textos para Discussao, Universidade Federal do Rio de Janeiro Instituto de Economia.

4. Spanos, Y., Zaralis, G. and Lioukas, S. (2004) “Strategy and Industry effects on
profitability: evidence from Greece” Strategic Management Journal, Vol.25, pp.139-
165.
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5. Galdeano Comez and Cespedes Lorente (2004) “The effects of quality environmental
Investment of Horticultural Firm’s competitiveness” Canadian Journal of Agricultural
Economics, Vol. 52(3) pp. 371-386.

6. Galnenao Emilio Gomez (2002).“Competitivad de las cooperatives Hortofruticolas:
analisis del impacto economico de las acciones de calidad y medioambientales en las
opfh andaluzas” CIRIEC-Espana No0.41/2002, pp.53-83.

7. Julia Koerner and Christoph Weiss (2001) Working Paper EWP0101. Dept of Food
Economics, University of Kiel, January 2001

8. Julia Koerner and Christoph Weiss (2002) « Le cycle des profits en économie agro-
alimentaire: comparaison internationale » Economie rurale \Vol. 268, pp 130-143

9. Kanwar Muhammad Suleman (2003). “Influence of firm structure on profitability in the
US pulp and paper industry (1960-1998)” D. Phil Thesis, University of Maine.

10. Fischer Christian (2002). “Identifying Key Factors Affecting Success in International
Food Product Markets”. Dr.agr. Thesis des Fachbereichs Agrarwissenschaften,
Universitat Giessen.

H epyacio Oustapassidis, K., Vlachvei, A and K. Karantininis (1998). “Growth of Investor
Owned and Cooperative Firms in Greek Dairy Industry”, Annals of Public and Cooperative
Economics, Vol. 69 (3), 399-417. &yet T1g mOpOKATO OVOPOPES:

1. Rafat Soboh, Alfons Oude Lansink, Gerard Giesen and Gert van Dijk (2012)
Efficiency of Cooperatives and Investor Owned Firms Revisited, Journal of
Agricultural Economics, Vol. 63, issue 1:142-157

2. Chevallier, Marius (2011) The Co-operatives' Sources of Efficiency: A Catalyst for
the Emergence of Stable and Localised Norms. Journal of Cooperative Studies,
Vol.44, pp31-40

3. Rafat A. M. E. Soboh, Alfons Oude Lansink, Gerard Giesen and Gert van Dijk (2009)
Performance Measurement of the Agricultural Marketing Cooperatives: The Gap
between Theory and Practice. Applied Economic Perspective and policy Vol 31,
446-469

4. N Kalogeras, JME Pennings, IA van der Lans,(2009)- Agribusiness-
interscience.wiley.com

5. Mosheim Roberto (2002) “Organizational Type and Efficiency in the Costa Rican
Coffee Processing Sector” Journal of Comparative Economics, 30(2), pp. 296-316

H epyacia: Vlachvei, A. and O. Notta (2008) “Firm Growth, Size and Age in Greek firms”,
Proceedings of International Conference on Applied Economics 2008 é£yst tig
TOPAKATO AVOPOPES:

1. Gill, A, Biger, N., Sharma, S. P., & Shah, C. (2014). Gender differences and the
factors that affect family business growth in Canada. International Journal of
Entrepreneurship and Small Business, 21(1), 115-131.

2. Nurwati, E., Achsani, N. A., Hafidhuddin, D., & Nuryartono, N. (2014). Jurnal
Manajemen Teknologi, 13, (2), 173-188.

3. Bashiru, M., Ohene, V. F., Dumayiri, M., & Sabutey, G. T.(2014), “Growth
Determinants of Farm Enterprises in Ghana: Evidence from Eastern Region”,
International Journal of Innovative Research & Studies, 3, (4), 976-991.

H epyacio: Vlachvei, A. Notta, O and Tsakirianidou Ef. (2012)“Branding strategies in
Greek wine firms” Procedia Economics and Finance, Elsevier, £ygt Ti¢ mapoakdto
ovVOPOpPEC:

1. Tempesta, T., Vecchiato, D., Djumboung, D. A., & Chinazzi, G. (2013). An

13


http://www.persee.fr/web/revues/home/prescript/revue/ecoru
http://aepp.oxfordjournals.org/search?author1=Rafat+A.+M.+E.+Soboh&sortspec=date&submit=Submit
http://aepp.oxfordjournals.org/search?author1=Alfons+Oude+Lansink&sortspec=date&submit=Submit
http://aepp.oxfordjournals.org/search?author1=Gerard+Giesen&sortspec=date&submit=Submit
http://aepp.oxfordjournals.org/search?author1=Gert+van+Dijk&sortspec=date&submit=Submit
http://aepp.oxfordjournals.org/search?author1=Rafat+A.+M.+E.+Soboh&sortspec=date&submit=Submit
http://aepp.oxfordjournals.org/search?author1=Alfons+Oude+Lansink&sortspec=date&submit=Submit
http://aepp.oxfordjournals.org/search?author1=Gerard+Giesen&sortspec=date&submit=Submit
http://aepp.oxfordjournals.org/search?author1=Gert+van+Dijk&sortspec=date&submit=Submit

Ap. AZTTAZIA BAAXBEH BIOIrPASIKO SHMEI(IMA, NOEMBPIOS-2014

analysis of the potential effects of the modification of the Prosecco Protected
Designation of Origin: a choice experiment. proposal 21, 33.

H epyaocia:Notta, O. and Vlachvei, A. and Samathrakis, V. (2010) “Competitiveness — the
case of Greek food manufacturing firms” International Journal of Arts & Sciences &yet
TIG TOPOUKATO AVAPOPES:

1. Voulgaris, Papadogonas, Lemonakis (2014) Drivers of Competitiveness in the
Manufacturing Industry: The Case of Technology Sectors in Greece. 32. Journal of
Economics and Development Studies, Vol. 1 No. 3, , December 2013

2. Bourlakis, M., Maglaras, G., Aktas, E., Gallear, D., & Fotopoulos, C. (2014). Firm
size and sustainable performance in food supply chains: Insights from Greek
SMEs. International Journal of Production Economics, 152, 112-130.

3. Voulgaris, F., & Lemonakis, C. (2014). Competitiveness and profitability: The case
of chemicals, pharmaceuticals and plastics. The Journal of Economic
Asymmetries, 11, 46-57.

4. Papadogonas, T., G.Sfakianakis., & F.Voulgaris. (2013). Market Power, Cost
Efficiency and Firm Performance in the Post-Crisis Era. Review of Contemporary
Business Research, 2, (2), 45-49.

5.  Alhammadi, A., Shahadan, F., Berma, M., & Ramlee, S. (2013). The
determinants of small enterprises growth performance in manufacture and service
sectors in Yemen. Journal of Academic Research in Economics, 5(1).

6. John M. Paleologos, Michael L. Polemis,(2013), What drives investment in the
telecommunications sector? Some lessons from the OECD countries, Economic
Modelling, Volume 31, March 2013, Pages 49-57,

7. Turyakira, Peter K., (2012). "Corporate social responsibility: a competitive
strategy for small and medium-sized enterprises in Uganda." PHD Thesis, Nelson
Mandela Metropolitan  University.http://makir.mak.ac.ug:8080/xmlui/bitstream
/handle /10570/641/turyakira-peter-k-sob-phd.pdf?sequence=3

H epyaocia: Vlachvei, A. and Notta, O. (2009) “Wine routes in Greece: Producer’s
perceptions and economic implications”, International Journal of Arts & Sciences &yet Tic
TOPOKATO OVOPOPES:
1. Baird, Tim, (2012), Between the vines: a comparative analysis of wineries’ attitudes
towards wine tourism in New Zealand, Master Thesis, University of Canterbury.
Department of Management

H epyaosioa Ovotomacidng, xar A. BAayBen (1999). «Kpooi» kep. 6° ko «Ztagidon kee. 7°
o1o PipAio pe titho: «Ta Meooyswakd IIpoiovra mg mtapadosiokd Erinvikd Ilpoiovre ko
T0 PEAAOV TOV pNyovicp®@v otipiéns tove», EBvikd Iopvpa Aypotikng ‘Epevvag kot
Ivotitovto  T'ewpyoowovopikdv kot Kowwviohoyikdv Epevvov (ITEKE).  Exdoocelg
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